The global evolving workforce.
Trend
Key trends and future outlook. H#H1

The office is king,
But it's still a jungle.
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3 8 o/c> of office

layouts globally are 25% are fully SfpEL
now in the traditional with little to no barrier

format of offices i Dbetween employees. 287% have a mix
: 2  of offices and

open spaces.

and cubicles.
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has no impact on their productivity.
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760/ of office-based employees feel they work
O best in an office at their desk.
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' ﬂ[; 480/ of employees indicate they are frequently
O interrupted at work in the office.

AL

Almost 1in 5 employees wear headphones or
earbuds in the office, and that usage doubles for
those who feel they are frequently interrupted.
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540/ of employees prefer in-person over
O online meetings.
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Prlefer online meetihgs Phone calls and email are
to in-personal meetings. - preferred equally, but both are

n - preferred over instant messenger.
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o) of employees still frequently IM or email
51/0 colleagues who are located physically near

them rather than talking with them directly.
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of employees in emerging

markets agree that they Compared to 3 7%

frequently IM or email :
those close to them. : In more developed markets.

Source: Evolving Workforce Research 2014, TNS Global;
To view the detailed report visit: Dell.com/evolvingworkforce




